
 pressedakar@aso.fr

12,2 million 
visits to the website dakar.com from 
smartphones, tablets or desktops(1)  
(+8,3 % vs 2019)

MEDIA   
 COVERAGE 

2020

12 hours  
of content broadcast  
from the rally every day

70 TV channels 
broadcast the rally in  

190 countries

 Web TV Broadcast

Over 5,6 million   
visits to the live race updates  
(+10 % vs 2019)

Almost 300 000   
active users of the Dakar app  
(available for iOS and Android) 

 Mobile app

Almost 4 million fans interacting daily on the official Dakar accounts (+14 % vs 2019)

49 K 
fans 
(+22 % vs 2019)

287 K 
subscribers 
(+30 % vs 2019)

462 K 
followers 
(+8 % vs 2019)

992 K 
followers 
(+32 % vs 2019)

2,2 M 
fans 
(+4,8 % vs 2019)

 Social networks - @dakar

Press contact: 

© A.S.O./Charly Lopez - Stage 9 – Wadi Al-Dawasir / Haradh – winner of the price Émilie-Poucan© A.S.O./Charly Lopez - Stage 9 – Wadi Al-Dawasir / Haradh – winner of the price Émilie-Poucan
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1 200 hours  
of TV broadcast

Over 1 100 media outlets 
published dakar content  
all over the world

47,4 million 
video views on official platforms: 
Youtube, Dailymotion, Facebook  
& Twitter (+24 % vs 2019)

& 39 million  
story views on Facebook  
and Instagram (+98% vs 2019)
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